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According to 2004 data recently released
from the Bureau of Motor Vehicles, Chevrolet
was the most
popular make in
79 of Indiana’s
92 counties.
To find out
more about
automobile
preferences in
Indiana, see
the adjoining
article,
“Hoosiers
Strongly Prefer
Domestic
Autos.”

Chevrolet
(79 counties)
Ford

(18 counties) § Source: IBRC,

using BMV data

Indiana’s August unemployment rate of 5.2
percent in 2006 remained 0.6 percentage
points above the nation.
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Hoosiers Strongly Prefer

Domestic Autos

Ithough foreign car brands

continue to take U.S. market

share away from domestic
nameplates, Indiana drivers still show
a strong proclivity to own American
vehicles.

The latest data from the Indiana
Bureau of Motor Vehicles (BMV) show
that 80.6 percent of Indiana vehicles
registered in 2004 bore the names of
U.S.-based manufacturers, while 19.4
percent were foreign-based brands. This
compares to 2005 national registration
shares of 51 percent for domestic makes
and 49 percent for foreign makes. !

As shown in Table 1, Chevrolet and
Ford were the two most popular makes,
together accounting for nearly a third
of all vehicle registrations in Indiana.
Nationally, Toyota recently overtook
Ford for the number two position,
but in Indiana four other domestic
brands (plus the classification of “other
domestic”) had more vehicles registered
than Toyota.2 General Motors held four
of the six top individual-make spots,
with Daimler-Chrysler and Ford each
providing one of the top six positions.

With a total of nearly 3.3 million
registered vehicles, there are
approximately 1.2 vehicles per Indiana
household, or 1.9 Hoosiers per car or
truck.

The distribution of vehicles by make
varies greatly from county to county
in Indiana. Figure 1 shows the relative

concentration of foreign-brand vehicles

by county using an index where 100
equals the average concentration for

the state as a whole. For instance, the
foreign-brand index for Monroe County
is 182, meaning that Monroe County
residents are 82 percent more likely than
the average Hoosier to have a foreign-

TABLE 1: INDIANA VEHICLE REGISTRATIONS BY
MAKE, 2004

Make Registrations | Percent
Chevrolet 583,994 17.7
Ford 477,547 14.5
Other Domestic 311,684 9.5
Pontiac 269,718 8.2
Buick 229,294 7.0
Oldsmobile 183,746 5.6
Dodge 173,864 5.3
Toyota 160,162 4.9
Honda 153,912 4.7
Mercury 118,314 3.6
Chrysler 113,442 3.4
Cadillac 81,760 25
Nissan 66,050 2.0
Other Foreign 57,330 1.7
Plymouth 51,515 1.6
Lincoln 50,447 1.5
Volkswagen 36,099 1.1
Mazda 34,636 1.1
Mitsubushi 33,577 1.0
BMW 21,733 0.7
Mercedes-Benz 21,327 0.6
Acura 12,543 0.4
Volvo 12,069 0.4
Subaru 11,855 0.4
AMC 8,293 0.3
Isuzu 8,142 0.2
Jaguar 4,866 0.1
Porsche 3,887 0.1
Total Domestic 2,653,618 80.6
Total Foreign 638,188 19.4
Total Vehicles 3,291,806 100.0

Note: Shaded cells indicate domestic brands
Source: IBRC, using Bureau of Motor Vehicles data
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brand car or truck; this is the highest relative concentration

of foreign-make vehicles in the state, followed closely by

Hamilton and Floyd counties.

The corresponding relative-concentration indexes for

domestic-make vehicles do not vary nearly so much as

for foreign makes because of
the overwhelming dominance
of domestics in the Indiana
market. The large share of

FIGURE 1: CONCENTRATION OF FOREIGN VEHICLES BY COUNTY, 2004
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the top concentrations in the state for these stable-mate
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